RISING TO NEW HEIGHTS

Brasstown BALD

4,780 FEET ABOVE GA
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Who 1s DMAI?
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What i1s Accreditation?
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Attributes of
Accreditation Programs
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Why is DMAP Important?
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Benefits of DMAP
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Georgia Accredited Chambers

Albany
Bainbridge-Decatur
Clayton
Cordele-Crisp
Cumming-Forsyth
Dalton-Whitfield
Douglas
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Georgia Accredited Chambers

Douglas — Coffee
Dublin-Laurens
Fayette

Gordon
Columbus
Griffin/Spalding
Gwinnett
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Georgia Accredited Chambers

Henry Statesboro-
Lagrange-Troup Bulloch
Moultrie-Colquitt ~ Valdosta-
Paulding Lowndes
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What Can Customers
& Members Expect?
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Quote

“Accreditation gives us leverage
when communicating to potential
conventions, tour groups and
visitors. It tells these customers
that we have attained a significant

measure of excellence in our field”
Jim Wood, FCDME, President, Louisville CVB
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Who iIs accredited with DMAP?

( 8- 4 Alexandria, VA
1 # * 8 $ 8-14 Bloomington, IN
1 8-14 Boise, ID
1 % 8 $ 8-14 Nashville, IN
8 " O 8 4 Cleveland, OH

-1
) 8-14 Dublin, OH
& #H 8-14 burham, NC
- & 8 $ 8-14 Elkhart, IN
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Who iIs accredited with DMAP?

S 8—-14 Des Moines, 1A
s 8-14 Hampton, VA
8- 4 Indianapolis, IN

0 8 $4 _ 8-14 Hammond, IN
0O 3 8 $ 8-14 Michigan City, IN
O 8 $ -814 Fort Myers, FL
0 8-14 Louisville, KY
0% &) 8-14 Lynchburg, VA
H & 8-14 Memphis, TN
- 4 4 : 8-14 Naples, FL
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Who iIs accredited with DMAP?

i, 8-14 Norfolk, VA

3 8 $ < # "
Green Bay, WI
3 8 1 4
San Juan, Puerto Rico
+ 3 ) *8 % 8-14
Clearwater, FL
< H 4 Quebec, Montreal Canada
— % 4 Milwaukee, WI
V4 8 $< 8*1 & ! & 7

Santa Rosa Beach, FL ve
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Who iIs accredited with DMAP?

None In the
State of Georgia
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Congratulations!
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The of Trust

“Trust one another for both the
business value & human value”
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The SPEED of Trust
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The SPEED of Trust
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The SPEED of Trust
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DMAI & IAAM Mission
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Everyone in this Room Is Important
to One Another
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What is your piece of the puzzle?
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DMO PUZZLE PIECES
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DMO PUZZLE PIECES
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DMO PUZZLE PIECES
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DMO PUZZLE PIECES
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Branding the DMO Industry

1 )
) 8-1
9 ) $: & D
1
3
. ( EO 48 2
O H
______ Destination DM AP

sstination | I< ing
Accreditation |

Marketing
Internation



